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In today’s world, the internet is one of THE 
most important tools for any business.

 A website is quite often the first impression a client has of 
your business. More and more people are relying on the inter-
net to learn more about companies, services, and products. 
Your website is like an employee that will work for you 24/7, and 
it’s an easy marketing tool that can be updated regularly 
without a ton of extra cost.

 In this competitive society, the better your website, the 
better your chances of being noticed over your competitors. Is 
your website up to par with other businesses out there? 

 We have 5 basic components a successful website will 
need. Does yours have all 5?
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5 Things 
Your Website Needs

Many times, web visitors are impatient, and if they 
can’t find what they’re looking for on your site, they 
may leave pretty quickly. A well-organized site can 
really increase your traffic, and even the number of 
visitors that become customers or clients.

Easy Navigatation

An aesthetically pleasing website can speak 
volumes about your company. Especially today, with 
hundreds of sites competing for attention, it’s import-
ant for your site to stand out among the crowd. Use 
plenty of pictures and graphics on your site, and 
draw your potential customers in.

Plenty of Visuals

What sells better than proof? Visitors enjoy seeing 
testimonials, as they’re tangible evidence of the 
quality of your service or product. Getting some of 
your current and past customers/clients to give a 
testimonial doesn’t take a lot of effort, and if they’re 
happy with your service, it can add a lot to your 
credibility.

Testimonials

You can’t predict what page a visitor will land on, 
and you never know when they’ll decide to contact 
you to sign up for your service. Make it easy for them 
to get a hold of you, and include your contact info 
on every page of your site, even if it’s just in the 
footer.

Contact Info Everywhere

Do you know how your site looks on a phone or 
tablet? Almost half of your visitors today come to you 
from a mobile device. To keep them on your site, it 
will have to function well on any device. Whether it’s 
using an external mobile site, or a responsive web 
template, mobile-friendly sites are crucial.

A Mobile-Friendly Layout

In the first Quarter of 2015, 
45% of organic search 
engine visits were from 

mobile devices. That’s up 
10% from a year ago!

              Source: Statista.com
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Increasing your position on search results 
can bring in more new clients.

  
 SEO, or Search Engine Optimization, is the process of 
increasing a website’s visibility on search engine (Google, Bing, 
Yahoo) results.

The bottom line is this: most web users won’t look past the first 
four or five results, let alone the first page. Where are you rank-
ing? How can you improve your position? There are many ways 
this can be done, and lots of technical information that goes 
into it. 

Part of the process includes understanding what search 
engines are looking for on your page. So here are a few tips to 
get you started on learning about SEO:
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Go on Google yourself, type in what you would want 
someone to search for in order to find your site. Did 
you come up as one of the first few? Try some differ-
ent searches, and see what comes up.

5 Basics to
Search Engine Optimization

Monitor Your Position

Also called Spiders, these are special “Internet Bots” 
that crawl over specific parts of web pages to learn 
what is on your site. This is how most search engines 
acquire information to provide users with the most 
accurate search results. Learning what they look for 
can help you to improve your site.

Learn About Webcrawlers

Writing keywords into your site will feed information to 
those webcrawlers, letting them know what each 
page is about. Be careful though, because there is 
such a thing as “keyword-spamming”, and the 
webcrawlers can recognize it. This can come with 
SEO penalties.

Implement Keywords

Another important thing to learn about these web-
crawlers is that they can only recognize text. Pictures, 
and other parts of your website will not be recog-
nized. Getting in the practice of including “alt text” 
in your pictures (captions that page viewers cannot 
see), will help the bots at least recognize what the 
pictures are about.

Use More Text

Many people let their websites sit for years after 
they’ve completed it. But there are always improve-
ments that can be made, and your website is 
scanned again when new content is added. A 
simple way to boost your site is by adding a blog that 
is updated on a regular basis. This way, your site feels 
a little more current without having to update the 
entire thing.

Update Regularly

75% of web users never 
scroll past the first page of 

results. Along with that, 60% 
of organic clicks are on the 

top 3 search results.
                       Source: business2community.com
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Connect to Your Fans
  

 Are you on Facebook? Do you post several times a 
week? Once a week? Fewer than that? You may not be using 
Facebook to its full potential. You can keep your current clients 
educated on your services and any new updates, as well as 
reach out to many, many new clients.
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Some Facebook Stats

There are over 1.4 billion Facebook users, 
and 936 million of those log on daily.

The average user has 229 friends and 
spends about 21 minutes per day on 
Facebook

Each day, 4.1 billion pages, photos, 
videos, and other posts are liked.

There are 40 million small business pages, 
75% of which are updated at least once a 
month.

There are over 645 million small business 
page views each week.

The number one reason someone “unfol-
lows” a page is because of uninteresting 
posts.

During the summer of 2014, there were 
over 10 billion views of “Ice Bucket Chal-
lenge” videos.

 
Facebook now owns 7.75% of the Digital 
Advertising market, and that number is 
growing!
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One of the most popular ways for users to interact with posts 
and pages is to “like” them, usually by clicking a little 
thumbs-up button. This is a quick and easy way to show their 
approval and appreciation of the post. When a user “likes” a 
page, they become what is called a “fan” or a “follower,” who 
will begin to see your posts on their Newsfeed.

6 Facebook Terms
You Should Learn

Likes & Fans

The number of times a post is displayed, whether or not it is 
clicked. This can include multiple views by the same fan.

Impressions

The number of unique people who see the post
Reach

The number of likes, comments, and shares the post receives. 
This can include multiple actions from the same fan, such as 
one person performing all 3 actions.

Engagement

Your Facebook posts can now be “boosted”, which involves 
paying a price to guarantee your post will reach a set number 
of Facebook users. These boosts can be targeted to specific 
age groups or locations as well.

Boost

Organic stats come from your fans and their interactions like 
sharing posts. Paid stats come from posts that are boosted, 
and specifically track the impressions, reach, and engagement 
from people who were targeted in that boost.

Organic vs. Paid

58% of Facebook users are 
Female, 42% Male.

The average age of users is 
41, and 65% of users are 

over the age of 35.
                       Source: expandedramblings.com


